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EoLIKHEDIA
FROM INSIGHT

TO IMPACT.

B2B CONTENT DESIGNED TO EXPLAIN, ENGAGE AND CONVERT.



EoLIKHEDIA

SELECTED WORK
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EoLIKHEDIA

IRESEARCH SERVICES / B2B MARKETING

THOUGHT LEADERSHIP

B2B EVENT

A cross-channel body of work spanning video, social, paid
media, infographics and data-led content.
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EoLIKHEDIA

IRESEARCH SERVICES / VIDEO STRATEGY

MOTION.

The tech sector has significant factors to
consider in building a clear picture of its own

SUSTAINABILITY REPORT

TROI EXPLAINER
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https://drive.google.com/open?id=1ntNu-kDqeLkCcWH2H028WU5L_DESpHu_&usp=drive_fs
https://drive.google.com/open?id=1JocsINW1FLvY3DXXcij3Be8_ZsMiom1N&usp=drive_fs

EoLIKHEDIA

VIDEO / CREATIVE DIRECTION

GCOMPLEX TOPIGS.

CLEAR STORIES.

TROI EXPLAINER VIDEO FRAMES, STORYBOARD MOMENTS
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EoLIKHEDIA

IRESEARCH SERVICES / PODCAST PRODUCTION

THE VOICE OF

THOUGHT LEADERSHIP.

PODCAST PRODUCTION
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https://drive.google.com/open?id=1_QrCRCXI647t6wTz6kjmFZq6tTCuSnGf&usp=drive_fs

EoLIKHEDIA

IRESEARCH SERVICES / CAROUSEL CONTENT

, ENGAGED OTHER
- EMPLOYEES ACROSS

STOP THE SCROLL. » W COMPANIES WERE

WITH THOUGHT
LEADERSHIP...

FIND OUT MORE ABOUT THE

IN OUR ORIGIN STORY, NOW
AVAILABLE ON OUR WEBSITE.

L
SAID THEY ~7%
WERE VERY ENGAGED
AND SAID
SOMEWHAT ENGAGED

LEADING LIGHTS REPORT CONTENT

: LEADING LIGHTS: HARNESSING THOUGHT LEADERSHIP SUPERPOWERS
RCIAL AND CULTURAL SUCCESS, IRESEARCH SERVICES, 2023).
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EoLIK MEDIA
DESIGNED TO

EARN THE CLICK.

PAID CREATIVE ACROSS LINKEDIN AND GOOGLE.



EoLIKHEDIA

IRESEARCH SERVICES / LINKEDIN ADS

B2B CREATIVE

FOR THE FEED.

STAND
OUT i

LEAD THE CONVERSATION

research to retationships

Thought Leadership

GoALﬁ

Outpacing Your Resources?

Amplify Your Ideas

..,

LINKEDIN ADS
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EoLIKHEDIA

IRESEARCH SERVICES / GOOGLE ADS

MULTIPLE FORMATS.

GOOGLE ADS
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Discover how iResearch
Services transforms
ideas into impactful

business realities.

Learn More

i

Jo 9%

of Customers Still
Visit Branches.

Discover the Power
of In-Person
Banking in 2024

Gain a
competitive
advantage and
double your
marketing ROI




EoLIKHEDIA

PAID MEDIA / CAMPAIGN SYSTEM

GONSISTENT.

NOT REPETITIVE.
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iResearch
Your Banking

Discover How to Reconnect

GOOGLE AD

Why

%

of Your Customers
Might Switch Banks
in 2024

LINKEDIN AD

Are you
with your
consumers?

Do banks
communicate
well?

m Yes

Do not know

SOCIAL CONTENT




[slIK M[“IA ¢ = < is generally classified into 3 emission scopes:

IRESEARCH SERVICES / INFOGRAPHIC POSTERS

nn I n WI I " What types of technology are tech companies

investing in to become more sustainable?
A NARRATIVE.

Scope 1: Direct emissions from owned/controlled sources

I'd say there's two categories. One is where they're > &r
spending their money to try to make their own

operations or even value chain more sustainable.

The other one iswhere they are spending money i Scope 2: Indirect emissions from purchased energy

1o try to leverage what they know how to do best

10 make everybody else more sustainable.

says Bruno Sarda, Principal of Climate Change
and Sustainability Services, EY.

®
W I ' Scope 3: All indirect emissions

technologies present challenges, and
which ones are increasingly becoming
an answer to net zero?

Keep a finger on the pulse of the
technologies that companies should
watch in our second ‘How Sustainable
is the Technology Sector? report.

> -
How Sustalna ble ls the Scope 3 emissions are more challenging to measure compared to the others.
Tech nology se ctor? Learn more Carbon footprint measurement technologies underpinned with growth in

Internet-connect environmental sensors, or Internet of Things (IoT) devices
{that increase quantity, quality, and timeliness of data collection) can
advance industry sustainability efforts.

LONG-FORM INFORMATION, DESIGNED FOR CLARITY.
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EoLIKHEDIA

IRESEARCH SERVICES / DATA VISUALISATION

MAKE THE DATA

EASY TO SEE.

DATA VISUALISATION
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Chart 12: Disability initiatives by country

Source: iResearch Services

Chart 13: Does your company use any specific technologies to
assist employees with disabilities?

Source: iResearch Services

&

| don't know

Information Technology Corporate Finance  Financial Services Healthcare
and Services

Creators who have invested more in
thought leadership have observed
incremental increases in key areas:

Creators

Digital media

Online events

Print media

Events in person

Social media

Brand-led streaming services
e.g. Salesforce+

Marketing/Advertising

Digesters




EoLIKHEDIA
INFORMATION

SHOULD FEEL SIMPLE.

HIERARCHY « COMPARISON « READABILITY « BRAND CONSISTENCY



EoLIKHEDIA

CROSS-CHANNEL B2B

Scope 1: Direct emissions from owned/controlled sources

competitive e
ONE BRAND
u d o u ble yO U r Scope 2: Indirect emissions from purchased energy

SEVEN FORMATS. marketing ROI

| sl

Scope 3: All indirect emissions
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Accelerate Your Growth

Why

%

of Your Customers

THE :rHOUGHT 3 , Might Switch Banks
LEADER'S VOICE in 2024
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ONE VISUAL DIREGTION.

ESLIKMEDIA.COM
HASAN ESLIK - FOUNDER & CREATIVE DIRECTOR

ESLIK MEDIA is an independent creative media E i i E

studio bringing design, video and content together
under one clear visual direction.

Focused here on B2B marketing, turning complex ideas,
data and insights into clear, engaging visual content across
digital channels.

PHOTO - VIDEO - DESIGN - CONTENT
START A PROJECT

B2B + MARKETING / FOCUSED PORTFOLIO
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https://eslikmedia.com/#contact
https://eslikmedia.com/#contact
https://eslikmedia.com/#contact
https://eslikmedia.com/#contact

